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SPONSORSHIP SPENDING ON CAUSE
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Explanation of Index: Retailers are 4.1 times more likely to sponsor causes than the average of all categories in the data set

MOST ACTIVE CATEGORIES SPONSORING HEALTH CAUSES
PHARMACEUTICAL

RETAIL

APPAREL

INSURANCE

PROFESSIONAL SERVICES

TECHNOLOGY

ENTERTAINMENT

MEDIA

BANKS

ORGANIZATIONAL BODIES

7.3

5.9

2.6

1.8

1.7

1.6

1.5

1.3

1.3

1.2

Explanation of Index: Pharmaceutical companies are 7.3 times more likely to sponsor health causes than the average of all categories in the data set

MOST ACTIVE BRANDS SPONSORING HEALTH CAUSES
GENENTECH

PFIZER

ABBVIE

NOVARTIS

BANK OF AMERICA

MERCK

JOHNSON & JOHNSON

SANOFI

ELI LILLY

24%

20%

18%

16%

16%

16%

15%

15%

15%

Explanation of Index: Genentech sponsors 24% of health cause properties included in the data set

MOST ACTIVE CATEGORIES SPONSORING SOCIAL CAUSES
TECHNOLOGY

RETAIL

BANKS

PROFESSIONAL SERVICES

INSURANCE

MEDIA

MONEY/INVESTMENT

ENTERTAINMENT

APPAREL

CONSUMER PRODUCTS

3.7

3.5

3.5

3.3

2.0

1.9

1.9

1.6

1.6

1.5

Explanation of Index: Technology companies are 3.7 times more likely to sponsor social causes than the average of all categories in the data set

MOST ACTIVE BRANDS SPONSORING SOCIAL CAUSES
BANK OF AMERICA

WALT DISNEY

GOOGLE

WELLS FARGO

TARGET

MICROSOFT

WALMART

JPMORGAN CHASE

COCA-COLA

AT&T

37%

27%

27%

19%

19%

19%

17%

17%

16%

16%

Explanation of Index: Bank of America sponsors 37% of social cause properties included in the data set

MOST ACTIVE CATEGORIES SPONSORING ENVIRONMENTAL CAUSES
RETAIL

BEVERAGE

APPAREL

BUILDING & HOME

SPORTS APPAREL & EQUIPMENT

PROFESSIONAL SERVICES

MANUFACTURING

TECHNOLOGY

UTILITIES

CONSUMER PRODUCTS

3.7

3.0

2.7

2.5

2.4

1.7

1.7

1.4

1.4

1.4

Explanation of Index: Retailers are 3.7 times more likely to sponsor environmental causes than the average of all categories in the data set

MOST ACTIVE BRANDS SPONSORING ENVIRONMENTAL CAUSES
COCA-COLA

VF CORP

WALT DISNEY COMPANY

ROYAL DUTCH SHELL PLC

UPS

REI

BANK OF AMERICA

ALCOA

AMERICAN EXPRESS

30%

25%

20%

18%

18%

18%

18%

18%

15%

Explanation of Index: Coca-Cola sponsors 30% of environmental cause properties included in the data set

MOST ACTIVE CATEGORIES SPONSORING EDUCATION CAUSES
TECHNOLOGY

PROFESSIONAL SERVICES

BANKS

MEDIA

RETAIL

ENTERTAINMENT

MONEY/INVESTMENT

MANUFACTURING

AUTOMOTIVE

4.2

3.4

2.9

2.6

2.5

2.2

1.9

1.9

1.7

Explanation of Index: Technology companies are 4.2 times more likely to sponsor education causes than the average of all categories in the data set

MOST ACTIVE BRANDS SPONSORING EDUCATION CAUSES
AT&T

GOOGLE

MICROSOFT

WALT DISNEY COMPANY

BANK OF AMERICA

STATE FARM

EXXON MOBILE

CISCO SYSTEMS

26%

20%

20%

18%

18%

14%

14%

14%

Explanation of Index: AT&T sponsors 26% of education cause properties included in the data set

MOST ACTIVE CATEGORIES SPONSORING CAUSES

*Estimated based on IEG Research

*Estimated based on IEG Research

MOST ACTIVE BRANDS SPONSORING CAUSES
BANK OF AMERICA

WALT DISNEY

GOOGLE

COCA-COLA

MICROSOFT

AT&T

AMAZON

WALMART

WELLS FARGO

PFIZER

24%

18%

16%

14%

13%

13%

11%

10%

10%

10%

Explanation of Index: Bank of America sponsors 24% of cause properties included in the data set
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